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Change Agents

Matthew WEST
The Talent Maestro
PASSIONATE. CONNECTED.

Matthew West is the person to know and to connect with when
it comes to talent in the healthcare and pharmaceutical space.
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he agency business remains the
province of intelligent, creative, and
determined human beings. Matthew
West’s gift is an incredible eye for talent and
an uncanny ability to draw these individuals to
McCann Regan Campbell Ward (RCW).
As VP and chief talent officer, Mr. West has
helped change the agency’s talent profile by
personally sourcing and hiring more than half
of its employees. He has “restocked” the creative department with pharmaceutical professionals, Ph.D.s, consumer-advertising veterans, and fresh-out-of-college English majors
and designers.
He recognizes what makes the agency tick
and is always mindful of adding people to the
team who are not just qualified, but excellent
cultural fits.
Mr. West joined RCW when the company
was growing rapidly. It was a tough transition
for employees, who were accustomed to a
small, intricately connected agency environment. He understood how to navigate the big
change of expanding the company, while
keeping the agency’s culture intact. Mr. West
brought the company together by recruiting
the right candidates, who were the right fit for
the agency’s eclectic environment.
He has led recruitment efforts with his in-

novative Advertising Master Class, which has
attracted students from Cornell University, the
Parsons School of Design, and the Miami Ad
School. In these classes, students shadow copywriters, art directors, account planners, and
other agency personnel for a day. They then use
this experience as the basis for an application
for RCW internships. Many of these internships have led to jobs at the agency.
For Mr. West, the agency business is 100%
about people and he is a tireless advocate for
those people.
Creating opportunities for employees by
mapping out career trajectories for them and
understanding their strengths, weaknesses,
passions, and desires is both challenging and
rewarding.
New employees are immediately immersed
into the radical hospitality culture that Mr.
West has brought about. For example, mass
emails are sent out introducing new people
into the company. And he created a fun and intriguing questionnaire for new employees to
answer, giving everyone a reason to go up and
introduce themselves.
He enriches the work environment with
programs such as the annual Take Your Kid to
Advertising class. Each year employees’ children from ages 6 to 12 have a chance to develop ad campaigns for their own ice cream,
candy, or sneakers. Then they present their
work to the creative director.
He has been a champion for programs that
enrich not only new hires, but all employees.
Mr. West has contributed to the implementation of the agency’s On It Award, which recognizes outstanding employees who go above
and beyond to achieve the best results for their
clients and their team.
He has created effective training programs
to develop new processes and practices and is
instrumental in keeping long-time employees
on the RCW team, keeping staff turnover to a
minimum.
“I am passionate about seeing people
thrive, and I understand that for this to happen
there must be a welcoming and supportive environment,” Mr. West says.
He has been instrumental in McCann
Health’s expansion as a global agency with offices in different locations and the recruitment
of key talent to serve a diverse client base. For
example, he led an exploratory Latin American
Talent Review for the purpose of acquiring
two offices in Brazil and Mexico, and he is
eager to continue to take on additional global
assignments as they pertain to talent acquisition, recruitment, and training.
And his relationships with academic institutions are invaluable at building a network of
excellence that helps set the agency apart.
Known to many as the connector, Mr. West
gets huge satisfaction from linking people he
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knows with other people to create big ideas
and/or make new networks.
“I am passionate about people,” he says. “I
love learning about people’s journeys and how
they have gotten to where they are now as well
as where and who they want to be in the future,” he says.
He is highly respected by the RCW parent
company, McCann WorldGroup and IPG, and
has become a voice within the global HR team.
Mr. West is a partner, a confidant, and
when required, an ombudsman, and all with a
significant level of professionalism and ethics.
Beyond being a devoted husband and father, Mr. West is extremely involved in the
community. He volunteers at Baruch College
as well the Harvard School of Public Health
and Cornell to speak on effective interviewing,
the pharmaceutical industry, and resume
building.
Having lost his father to bladder cancer
that metastasized to his brain, Mr. West is determined not to rest until there are cures for
cancer. He is proud of his company’s commitment to and focus on oncology, and the fact
that so many clients aspire to cure cancer; indeed their products have made that lofty goal
more of a reality than would seem possible.
He is also committed to the organization
Autism Speaks, as he has several friends with
autistic children. And he is actively involved
in his temple at Congregation Kol Ami in
White Plains, N.Y., where his two children attend nursery school. PV

Getting to Know...

Matthew West
TITLE: VP, Chief Talent Officer
COMPANY: McCann Regan Campbell Ward, a division of
McCann Health
EDUCATION: BS, Cornell University; EdM, Harvard

University
FAMILY: Wife, Hallie; daughter, Emma; son, Ryan
HOBBIES: Lecturing on communication, marketing, and
talent issues at colleges across the nation; playing the
piano with his children; creating video slide shows for
family and friends
BUCKET LIST: Go to Italy; write a New York Times best
seller; become a professional motivational speaker; see
his son and daughter grow up and achieve their own
successes and passions
ASSOCIATIONS: Society of Human Resource

Management
SOCIAL MEDIA:
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